This article present data on the disposition of SME operators towards enhancing SMEs Performance through entrepreneurial orientations. Copies of structured questionnaire were administered to 102 SME owners/managers. Using descriptive and standard multiple regression statistical analysis, the data described how proactiveness, risk-taking and autonomy orientations significantly influenced SMEs' profitability, sales growth, customer satisfaction and new product success.
Specifications Table

Subject area
Strategic Management, Entrepreneurship More specific subject area Entrepreneurial Orientation and SME Performance Type of data Table, figure How data was acquired
Researcher made questionnaire analysis Data format Raw, analyzed, descriptive and statistical data Experimental factors -Samples consist of owner/managers of SMEs in Lagos State, Nigeria -In this paper, the disposition towards enhancing SME performance through entrepreneurial orientation, especially in a developing economy was studied.
Experimental features
Entrepreneurial orientation is a critical factor for enhancing SMEs' performance in developing economies Data source location SMEs in Lagos State, Nigeria Data accessibility Data is included in this article
Value of the data
These data presents demographic attributes of SME owner/managers across industrial sectors in Nigeria, and could be used by other researchers.
The data describes entrepreneurial orientations and organisational performance of SMEs that could provide insights for other researchers.
The data allows other researchers to extend the statistical analysis. Table 1 represents demographic characteristics of SMEs owners/managers that responded to the research instrument. The data showed that there were more female (55(53.9%)) than male (47 (46.1%)). Also, the highest number of respondents were in the age bracket of 26-35 years (54(52.9%)). Table 2 shows the data relationship between entrepreneurship orientation and performance of SMEs. According to the data, proactiveness orientation significantly relates with customer satisfaction (β ¼ 0.296, p ¼ 0.000) and new product success (β ¼ 0.261, p ¼ 0.018). Risk-taking orientation also significantly influences profitability (β ¼ 0. 
Data
Experimental design, materials and methods
Survey method has been adopted to gather data. 150 owners/managers of SMEs in three most commercially prominent local governments namely: Ikeja, Lekki and Yaba in Lagos State, Nigeria were included in the research. SMEs are pivotal to this research for their significant contribution to the growth of Nigeria's economy [3, 4, 8] . Questionnaire was used to gather primary data from the respondents. This research benefitted from the ideas of existing research studies. Questions that pertained to entrepreneurial orientation were developed based on [2] , while items of firm performance was developed based on [6, 7] . The collated data were coded and entered in SPSS version 22. Data analysis was performed applying descriptive and standard multiple regression statistical test. Ethical consideration in the research process was ensured because administering the questionnaires to respondents was based on their willingness to respond to the research instrument. Moreover, confidentiality and anonymity for participants in the study was assured.
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